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Will fans of Fort Lauderdale-based manne arfist and consenvahonist Guy
Harvey stay at watemant otels and Inns that bear his name?

That's the gueston anakysts are asking as the Suy Harvey Outpost brand lAunches its first Florda
resort this summer: the 211-room TradeWinds Sandpiper Hotel and Suites on 5t Pete Beach

Harvey, 56, who was raised in Jamaica and holds a doctorate in fisheries managemsnt. has built a

global following for his colorul artwork of marine life and for his marine research. He licenses his art on
T-shirts, posters and other merchandise and leads marine study groups in South Florida and beyond

The idea for a Guy Harvey hotel brand surfaced in 2007, when developer Mark Ellert realized that many
smaller, independent hotels specialized in fishing, diving and watersports faced challenges making their
name known in the cacophony of Infermet marketing. Ellert thought one way to help the small hoteis
stand out would be to market them joinily with a brand linked 1o Harvey

Warking with the artist and other parmers, the group came up with the vision for a brand that embraces
watersports, conseniation and marine research. They'd sign up eco-friendly hotels that Harvey fans
could enjoy, where they could buy Harvey items and where Harney-inked research and events could be
neld.

Hoteller Kelth Overton, a former chairman of the Florda Restaurant and Ln-uglng Association, said ne
signed up one of Nis two 51 Pete Beach hotels with QUtpost I Nopes that e Ink can il mane rooms
and boost nightly rates.

"Guy Harvey has an audience he's cuftivated with his art and sclence, and we belleve an afiiahon with
nim gives us a comparative advaniage.” said Overton

The Outpost resort will f2ature Guy Harvey art in rooms plus a Guy Harvey gallery of fish from the
Tampa area, complete with descnptions of those specles

Hotel analyst Scott Brusn of Miami applauds the idea. He said notel quests enjoy learning about the
area they're visting, from s environment to history. And Guy Harvey's outdoors fans are [Kely to add a
it more business for big, waterspoas-orientzd holels and give a major UM 1o small inns with fewer
roomes.

"ANd the more pROPEMEs they g1, the more marketing doilars there ane, the happier everyone Is,” sald
Brush.

Beyond resons, Oufpost now 13 assembling a collection of smaller "Expedifion Properies ™ The 32-unit
Green Turle Club in the Abaco islands of e Banamas joined st month. Elen 2ims [0 sign up anather
four inns over the next year or 50, including some in the Bahamas and Flodda kKeys.




